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GEMFIELDS

Category analysis of Gemofields' selling, marketing & advertising spend
(excluding Fabergé) for the year ended 31 December 2020

Events Advertising Public Relations & Marketing & Press  Auction Expenses ther

Agency Fees

Total spend USD 2.58 million

44%

Materials (selling costs)
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PLEASE NOTE:

This document, which has been compiled by Gemfields Group Limited (the “Company”), comprises written
materials/graphs concerning the Company and aspects of its business or operations. This document does not
constitute or form part of any offer or invitation to sell or issue, or any solicitation of any offer to purchase or
subscribe for, any shares in the Company, its shareholders or affiliates, in the United Kingdom, the United States
nor any other country, nor may it or any part of it nor the fact of its distribution form the basis of, or be relied
on in connection with, any contract or investment decision in relation thereto, nor does it constitute a
recommendation regarding the shares of any Group member.

The information is provided on an indicative basis only. No reliance may be placed for any purposes whatsoever
on the information contained in this document or on its completeness, or lack thereof. In particular, any data or
figures presented in this document may not have been audited and should therefore be treated with due
caution. No representation or warranty, express or implied, is given by or on behalf of the Company, the Group
their respective advisors or representatives as to the accuracy or completeness of the information or opinions
contained in this presentation. None of the Company, the Group, their advisors or representatives shall have
any liability whatsoever (in negligence or otherwise) for any loss whatsoever arising from any use of this
document, or its contents, or otherwise arising in connection with this document and information.

To the extent that this document contains any forward-looking statements, the reader should be aware of the
following. Forward-looking statements are neither historical facts nor assurances of future performance.
Instead, they are based only on our current beliefs, expectations and assumptions regarding the future of our
business, future plans and strategies, projections, anticipated events and trends, the economy and other future
conditions. Because forward-looking statements relate to the future, they are subject to inherent uncertainties,
risks and changes in circumstances that are difficult to predict and many of which are outside of our control. Our
actual results and financial condition may differ materially from those indicated in the forward-looking
statements. Therefore, you should not rely on any of these forward-looking statements.



